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Our
Approach

Every business is unique, so why settle

for traditional marketing campaigns that

prove no ROI? Brenton Way’s core

belief is that your uniqueness is

followed with tailored solutions by a

world class marketing team. Expect

agile growth across various verticals

and a planned out long-term strategy to

position you as a thought leader in your

vertical.

Brief Introduction



Marketing objectives and
strategy
Expectations and outcomes

Our primary objective was to outperform

their existing ad campaigns using

Facebook ads & Google ads while

improving their overall conversion rates

using Conversion optimization.

Objectives

We focused on improving their Top-of-

funnel ad campaigns by creating 8

subset ads and running new creative

campaign around magnetic lash sales to

generate over a 12x return on ads

Strategy
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opulencemdbeauty.com

Website

The clients website was not built well and

required a major redesign. The redesign

was aimed at driving consumers to their

preferred lashes and away from

distracting visuals that didn't convert.

Findings

Their lash maven quiz became a stronger

conversion-driver. We used their new quiz

to build interest around the products then

walk consumers through email to increase

sales.

Findings

Opulence MD Beauty

Company

OpulenceMD Beauty provides
products that combine luxury
and glamour with safety and
quality. 

Company Focus



Our
Market
Strategies 
for
Success

Completely re-optimized the entire

retargeting ads funnel for abandoned cart

consumers from Shark Tank.

Improved retargeting ads
optimization for Shark
Tank

Crafted relationships with key influencers

who fit the brand persona & hit the explore

page 5 different times.

Pushed to the top 10% of
Instagram Engagement

We developed over 8+ iterative ad

creatives from UGC, Product, Testimonial,

and Use Cases of the brand.

Designed creative based
on audience affinity

B
re

nt
on

 W
ay

 In
c.



B
re

nt
on

 W
ay

 In
c.

Explainer
UGC for
Paid Ads
Gathering influencers
that specifically met
our brand personas
helped drive over 12X
in ROAS



We developed quick &
iterative weekly ad
creatives, focusing on
performance at the
middle & bottom of the
funnel. We capitalized
on Dr. Anika's
relevance

8+ Weekly
Iterative Ad
Campaigns
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Scaling
Brand-level
Traffic
Our preparation for
Shark Tank, Influencer,
Social, and Paid efforts
resulted in over 80K+
monthly searches



Recap of our
performance

1 to 12 dollar return on Facebook

ads spend.

12x Facebook ads
ROAS

40% increase in the click throughs

to the website from ads.

40% increase in
CTR

100,000 increase in monthly

visitors to the website.

100,000 new
monthly visitors

Garnered over 80K+ monthly brand

searches on Google during Shark Tank

80,000+ new monthly
brand searches
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Interested?
contact us

brentonway.com

sales@brentonway.com

Website

Contact

(424) 208-2521


