
+950 Keywords
Rankings in SEO keywords across
Google & Bing

35% CVR Rate
In sites overall conversion rates
across SEO & Paid

8% Reduction
in patient acquisition costs

3X Web Traffic 
Tripled website traffic within 18
months

Client
Case
Study
World-class fertility center
where we put our patients and
their goals first.



Our
Approach

Every business is unique, so why settle

for traditional marketing campaigns that

prove no ROI? Brenton Way’s core

belief is that your uniqueness is

followed with tailored solutions by a

world class marketing team. Expect

agile growth across various verticals

and a planned out long-term strategy to

position you as a thought leader in your

vertical.

Brief Introduction



Marketing objectives and
strategy
Expectations and outcomes

LA Reproductive was looking to

significantly increase website traffic and

conversion rates through targeted SEO,

Paid Ads, and Content Creation to drive

new patients through the door and

ultimately increase 

Objectives

Brenton Way embarked on a

comprehensive digital marketing

campaign focused on driving both

awareness and conversions for the Los

Angeles Reproductive Center. The

strategy integrated a mix of SEO

optimization, paid media advertising, and

conversion rate optimization tailored to

the unique needs of a fertility clinic.

Strategy
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Many of the primary services pages

lacked depth around the solutions but

were still driving organic traffic which

showed potential for scalable growth both

short and long-term.

Findings

Their website was outdated & required

improvements across all technical SEO

factors including slow website, meta tags,

keyword targeting, clustering, schemas,

and more..

Findings

Company

losangelesreproductivecenter.com

Website

Los Angeles Reproductive
Center is a fertility clinic which
offers a range of fertility
treatments, including in vitro
fertilization (IVF), egg donation,
and preimplantation genetic
screening.

Company Focus



Our
Market
Strategies 
for
Success

Achieved a threefold increase in website traffic by

driving high-intent users and developing key

written content used to educate a wider audience.

Increased Website Traffic Overall

Through meticulous SEO mapping and high-

quality backlinking, we significantly

enhanced organic reach, playing a key role in

Pairfaires's growth strategy.

Maximized SEO Potential With
Organic Backlinks 

Drove leads directly from Google intent

searches to the booking page and increase

MQL (market qualified leads)

Bottom of funnel conversions
through SEM
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Sharing
Client
Studies
We created personable
stories from real
patients and turned
into case studies to tell
client experiences
working with the
center through articles



350% Increase in SEO traffic

Taking a massive leap with over



Our sitewide
optimizations +
content increased the
GMB & SEO rankings to
the top 3 in local
searches in Los
Angeles resulting in 3X
website traffic.

Educational
Content That
Increases
Conversions
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Interested?
contact us

brentonway.com

sales@brentonway.com

Website

Contact

(424) 208-2521


