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Our
Approach

Every business is unique, so why settle

for traditional marketing campaigns that

prove no ROI? Brenton Way’s core

belief is that your uniqueness is

followed with tailored solutions by a

world class marketing team. Expect

agile growth across various verticals

and a planned out long-term strategy to

position you as a thought leader in your

vertical.

Brief Introduction



Marketing objectives and
strategy
Expectations and outcomes

Develop brand hype and awareness

about the Beasties NFT launch with

targeted Reddit reputation management

& upvoted subreddit threads to gain

maximum exposure.

Objectives

We worked with Magic Beasties to

bolaster their Reddit reputation through

mentions & upvoting while working on

increasing the engagement across the

Discord channels to retain avid users

within the ecosystem.

Strategy
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Magic Beasties needed to build an active

community behind their gamified NFT and

the primary channel was going to be

Discord. We saw many opportunities

where the team was able to activate the

community.

Findings

Many of the audiences we saw from their

social media and existing community were

similar to subreddits on Reddit. We used

this to determine the best threads to

create.

Findings

beasties.online

Website

Company

Magic Beasties is a game about
cute Beasties, built on Binance
Smart chain. Collect Ultra-Rare
digital monsters, talismans,
potions, scrolls, and more.

Company Focus

Magic Beasties



Our
Market
Strategies 
for
Success

We began by activating all of the potential

members from the existing marketing

channels available to us through a marketing

calendar.

Developed Quartlerly
Activation Plan

We developed unique threads related to the

NFT & Gamefi space that attracted users to

sign up.

Created Reddit
conversations

We re-ignited existing and new members

into the Discord by improving bot

automations and developing a quarterly

community calendar.

Reignited the Discord
members
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Over +4k active community
members
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We utilized our high
karma accounts to
spark real
conversations and
bolsters conversations
around the platform
launch.

Garnering
over 1.7k on
Reddit
upvotes



Recap of our
performance

4000+ members joining the

Discord channel.

4000+ Discord
members

4% of the members on Discord

actively engage weekly.

4% active Discord 
community

Garnered over 8.5k in upvotes

across the entire Reddit campaign.

Over 8.5k in
Reddit upvotes

20% of members on the Discord

are actively online at a time.

10% online Discord
members
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Interested?
contact us
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